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Microaggression

Half would not be confident identifying a
microaggression

Just a quarter of Brits (26%) are familiar with the term microaggression, with this rising to 40% of those
aged 18-34, compared to 13% of those age 55+. Of those that are aware, 45% say they know a little
about the term, and 22% have heard the term but don’t know much about it, leaving just 22% who know
a lot about the term.

With this in mind, once seeing a description of the term, half of Brits (49%) say they would not be
confident identifying a microaggression, with this once again highest amongst those aged 55+ (58%).

A fifth have experienced a microaggression

A fifth of Brits (19%) have experienced a microaggression, whilst a third (32%) are unsure whether or
not they have. Whilst not experiencing them regularly, Brits do recognise the impact microaggressions
can have. Half (53%) mention that if someone experienced a microaggression once it would have a
negative impact on them, with this rising to 68% recognising an impact if this was regularly experienced.

If they were to experience or witness a microaggression, just a third of Brits (32%) say they would be
likely to take action with the same proportion (32%) stating they would be unlikely to do so. Maybe due
to their likelihood to recognise them more, younger groups aged 18-34 are significantly more likely to
take action then their older counterparts (51% vs 21% respectively)).
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If someone were to experience or witness a microaggression in the workplace, two fifths (38%) think
this should be reported to a manager, and 30% think it should be reported to HR. A fifth though (22%)
think the victim should confront the person who did it. Just one in ten (9%) think it should be ignored.

Looking at what people would define as a microaggressions, “you don’t look / seem disabled” is the
comment most would recognise as being so (63%) whilst just a fifth (20%) would deem “how do |
pronounce your name?” to be a microaggression. The full fallout is:

Would you class the following as a microaggression?

EYes mNo mDon’t know

You don’t look/seem disabled 63% 22% 14%
You don't look/sound gay
When/how did you turn gay?
You don’t look transgender
Where are you really from?
You're so bossy/aggressive 50% 35% 15%
You should smile more 47% 37% 16%
You look so exotic
Your English is so good
You look good for your age
The way you've overcome your disability is so 3206 51% 17%
inspiring
Do you have any accessibility requirements? 22% 64% 15%
What are your preferred pronouns? 21% 53% 26%
How do | pronounce your name? 20% 67% 13%
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About Opinium

OPINIUM is an award winning strategic insight agency built on the belief that in a world of uncertainty
and complexity, success depends on the ability to stay on pulse of what people think, feel and do.
Creative and inquisitive, we are passionate about empowering our clients to make the decisions that
matter. We work with organisations to define and overcome strategic challenges — helping them to get
to grips with the world in which their brands operate. We use the right approach and methodology to
deliver robust insights, strategic counsel and targeted recommendations that generate change and
positive outcomes.
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